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Head of Channel & Performance Marketing (UK & ROI)

	Job title
	Head of Channel & Performance Marketing
	Job family
	Marketing

	Grade
	(Senior Manager / Head of)
	Reports to
	Chief Marketing Officer

	Location
	Hybrid, with travel to the office as required (Watford / Peterborough)
	Team size
	TBC, but with cross‑functional leadership




	About the role:

	Join Zellis OpCo as our Head of Channel & Performance Marketing, playing a critical role in driving measurable business impact across both direct and indirect routes to market for a leading HR, WFM and Payroll software and services provider.

Reporting to the CMO, you will lead the planning, execution and optimisation of performance‑led marketing strategies that accelerate pipeline growth and revenue across all marketing channels. This includes both direct demand generation and partner‑led, channel‑driven contribution, with a strong focus on commercial outcomes.
You will own and deliver the marketing plan to grow revenue through indirect channels, working closely with Sales and Partnerships teams to ensure activity is aligned to priority routes to market and revenue objectives.

Operating as a hands‑on senior leader, you will analyse, optimise and scale marketing performance across channels, ensuring close alignment with commercial goals and sales priorities. This role requires strong analytical capability, experience working across channel and partner models, and a proven ability to translate performance insight into tangible pipeline and revenue impact.


	Role accountabilities and responsibilities:

	Performance Strategy & Optimisation
· Develop and refine performance marketing strategies aligned to overall business growth objectives. 
· Own performance measurement across direct demand, partner‑sourced and partner‑influenced pipeline, in partnership with Marketing Operations, Sales Operations and Partnerships teams. 
· Analyse and improve marketing results across channels to maximise ROI, pipeline quality and revenue impact. 
· Continuously optimise campaigns and programmes through testing, experimentation and performance analysis.

Channel & Partner Performance Enablement
· Support the design and execution of channel and partner marketing programmes that contribute to pipeline and revenue growth. 
· Work closely with Sales and Partnerships teams to align partner activity with commercial priorities and GTM plans. 
· Apply performance discipline to partner marketing activity, including clear success metrics, tracking and optimisation. 
· Contribute to the development of scalable partner marketing frameworks, assets and playbooks.

Data & Reporting
· Monitor and report on key performance indicators, including MQLs, SQLs, pipeline contribution, conversion rates and ROI across direct and indirect activity.
· Produce clear, executive‑ready reporting that demonstrates marketing’s impact on commercial outcomes.
· Use insight to inform prioritisation, investment decisions and future planning.

Strategic Planning & Alignment
· Work with the CMO and senior stakeholders to build data‑driven marketing plans.
· Support budget planning, forecasting and business cases for marketing investment.
· Ensure marketing activity supports sales execution and enhances the customer journey across all routes to market.


Essential Skills/behaviours:
Leadership & Culture
· Act as a senior individual contributor and role model for performance‑led marketing.
· Mentor and support team members, setting clear expectations and accountability.
· Achieve scale primarily through influence, frameworks and cross‑functional leadership, rather than large direct teams.
· Confidently share insight, recommendations and performance updates with senior stakeholders.

Collaboration & Influence
· Lead and influence cross‑functional teams across Marketing, Sales, Partnerships and Product. 
· Build strong working relationships and communicate effectively with senior leaders and stakeholders.

Personal Attributes
· Highly analytical, detail‑oriented and commercially aware. 
· Able to turn complex data into clear, actionable business decisions. 
· Results‑driven, pragmatic and adaptable. 
· Proactive in staying current with performance, channel and market trends.

Education
· Degree in Business, Marketing, Technology or a related field; relevant industry certifications are a plus.

Critical competencies:
Professional Experience
· 4–6+ years’ experience in performance marketing, channel marketing, partner marketing or growth roles. Must be able to demonstrate both partner marketing experience and performance marketing. 
· Proven experience improving pipeline and revenue performance across direct and indirect channels. 
· Experience within B2B SaaS or enterprise software environments. 

Technical Expertise
· Strong capability in marketing analytics and performance reporting (e.g. Google Analytics, Looker, Power BI). 
· Working knowledge of CRM and marketing automation platforms (e.g. HubSpot). 
· Experience with paid media, attribution and demand channels. 
· Strong Excel / Sheets skills for performance and budget analysis. 
· Comfortable using AI tools to improve efficiency and insight.

Core Skills
· Performance marketing and optimisation 
· Channel and partner contribution measurement 
· Commercial planning and budget management 
· Data‑driven decision making 
· Stakeholder influence and collaboration 


	Special circumstances / Other requirements e.g. travel requirements, working arrangements etc

	
None




	About Zellis Group

	We are Zellis Group. The UK and Ireland’s leading provider of HR, Pay, WFM, reward, analytics and people experiences.
Zellis Group consists of three companies - Zellis, Moorepay and Benefex - who provide services to different customers and have the autonomy to design and deliver products to meet their unique needs. We are three distinct and successful businesses, but there is power as a group.
Our overall purpose is to power exceptional employee experiences so you and your people do better.

Our history
We have over 60 years of heritage and industry experience – and we’ve been ahead of the curve throughout.
More than half a century ago, we were founded as Peterborough Data Processing. Quite a lot has changed since then – not least our name.
We were acquired by Northgate, becoming NorthgateArinso in 2007 and NGA Human Resources UK and Ireland in 2014, where we were joined by Moorepay. In 2018, the UK and Ireland division was sold to Bain Capital and now we operate as a standalone company.
After acquiring Benefex, we’re now even better equipped to serve the complex needs of our customers.
In September 2020 we launched Zellis HCM Cloud, the exciting next evolution of ResourceLink, our flagship payroll and HR solution. 

We’re proud of our culture
At Zellis we work hard to create a culture where people want to join, belong to, and be part of a progressive organisation. We’re committed to recruiting and retaining a diverse and inclusive workforce that is representative of the customers we serve and the communities we operate in.

Our values, which were defined with input from all of our 2,000 colleagues, are not empty words on a poster. They reflect who we are, and how we operate as a business.
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Unstoppable together

We are inclusive, celebrate differences
and work together to achieve
exceptional results.

Always learning

We build expertise in ourselves and
others, always looking for better ways.

Make it count

We are accountable for what we do and
the impact we have.

il

Think scale

We build for the future, creating
repeatable, simple and scalable
solutions.
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