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Marketing Operations Manager
About the role
Reporting into the Head of Demand Generation, the Marketing Operations Manager is a key position within the Demand arm of the Moorepay marketing team. Owning the martech and AI stack, operational excellence, ABX and planning, the M-Ops Manager will be the lynchpin responsible for building and leveraging a winning platform for growth.
The roleholder will work with key stakeholders across the growth squad within commercial teams, aligning current and future marketing capabilities with the strategic needs of the business. This will include the planning and technical execution of campaigns for both the demand and brand teams, the performance and forward plan of the martech stack, regulatory compliance (GDPR/PECR), 
vendor management and relationships with procurement, Standard Operating Procedures and automation, and work management within the marketing team to align activity with our KPIs.
The roleholder will be responsible for owning and communicating change, act as a key member of the CRM steering group, lead by example as a data steward within marketing systems, and lead and develop a team of two direct reports (Marketing Executive, Marketing Coordinator). 
Key Skills
· Solution-oriented mindset and logical thinker with a focus on continuous improvement/+1% methodology
· Takes ownership of their learning – recognises gaps and new opportunities and applies learning to daily activities
· Deep knowledge of marketing operations and best practice within this fast-developing discipline, including ABX and various campaign methodologies
· Strong understanding of AI capabilities, both 1st and 3rd party, and how to drive value from them within the marketing team
· Comfortable leading supplier relationships and leveraging maximal value for the business
· Governance and documentation (operational) excellence, establishing high‑quality Standard Operating Procedures (SOPs), operating rhythms, and standards across the marketing team
· Deep knowledge of workflow and automation design & build, including testing/trouble-shooting 
· Data literate with strong understanding of the importance of data quality management and the processes to enable it, including stewardship of named systems within the wider Moorepay/Zellis data governance framework (Hubspot, Clay, Asana)
· Strong knowledge of working within GDPR and other applicable regulatory frameworks 
· Confident communicator – able to discuss complex topics in a straightforward fashion and say what they mean
· Leads & develops direct reports, setting clear priorities aligned to strategic goals
· Contribute to a positive and healthy team culture
Key accountabilitiesresponsibilities
Campaign Operations & Execution
· Own end‑to‑end campaign operations, including maintaining the campaign calendar, planning, segmentation, targeting, QA, deployment, and optimisation.
· Work with the Marketing Analyst to understand performance and apply insights to improve future activity.
· Implement robust QA and testing processes (A/B, multivariate, deliverability checks) to ensure high‑quality execution.

ABM / ABX Programme Leadership
· Design, execute, and optimise ABM/ABX programmes, integrating intent data Partner closely with the Business development team to operationalise workflows, routing, and follow‑up processes to maximise reach and meeting generation.

Martech, AI & Automation
· Own the martech and AI stack, including performance, roadmap, and vendor relationships.
· Oversee system integrations, data flows, and API‑based connections to ensure reliable and scalable operations.
· Identify and deploy AI capabilities that improve campaign efficiency, personalisation, and team productivity.

Lead Lifecycle, Scoring & Attribution
· Own the lead lifecycle framework, including routing logic, lifecycle stages, and SLA alignment with SRD.
· Develop and maintain lead scoring models, working closely with the Marketing Analyst and Business Development team to validate and refine.
· Co‑own attribution methodology, ensuring accurate measurement of campaign and channel contribution.

Governance, Compliance & Documentation
· Governance and documentation (operational) excellence, establishing high‑quality SOPs, operating rhythms, and standards across the marketing team.
· Act as a data steward within marketing systems, ensuring data quality and GDPR compliance.

Budget & Vendor Management
· Comfortable leading supplier relationships and leveraging maximal value for the business.

Team Leadership
· Provide coaching, performance management, and clear progression pathways for two direct reports.
Delivery of defined data quality programme 
Delivery of data against SLAs to core stakeholders

Key Skills
· Solution‑oriented logical thinker with a continuous improvement/+1% mindset
· Deep knowledge of marketing operations and best practice within this fast-developing discipline, including ABX and various campaign methodologies
· Strong understanding of AI capabilities, both 1st and 3rd party, and how to drive value from them within the marketing team
· Solution‑oriented logical thinker with a continuous improvement/+1% mindset
· Governance and documentation (operational) excellence, establishing high‑quality Standard Operating Procedures (SOPs), operating rhythms, and standards across the marketing team
· Deep knowledge of workflow and automation design & build, including testing/trouble-shooting 
· Data‑literate with strong understanding of data quality, governance, and stewardship across systems (HubSpot, Clay, Asana)
· Strong knowledge of working within GDPR and other applicable regulatory frameworks 
· Confident communicator – able to discuss complex topics in a straightforward fashion and say what they mean
· People leader who sets clear priorities, develops talent, and fosters a positive team cultureSupport delivery of bulletproof, scalable Moorepay Data Platform
· 

Why you should join us at Moorepay
We’re passionate about making Moorepay a fantastic place to work for every single one of our 500 team members across the UK and India. The average service length at Moorepay is 12 years, which goes to show how much our colleagues enjoy working here. 
To help make Moorepay a fantastic place to work, we focus on three things in our company culture: mental health support, a healthy work/life balance, and equal opportunities and inclusion for all.  
Here’s what you’ll gain if you join our team: 
· A career packed with opportunity, in a stable and growing company
· A choose-your-own benefits package, with benefits such as insurance, discounts, holiday trading, and much more
· A comprehensive programme of learning and development
· Generous pension contributions
· A competitive salary, often with performance-related bonuses and car allowances




