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	Job Title
	Head of Product Marketing
	Job Family
	Product Marketing
Marketing

	Grade
	
	Reports to
	Director, Brand & Product Marketing

	Location
	Remote
	Team Size
	4



	About the role:

	
Zellis is the UK and Ireland’s leading provider of payroll and HR software and services, trusted by hundreds of enterprise organisations to deliver precision, compliance and value. Our purpose is to make complex people processes simple, combining technology, insight and partnership to help our customers pay and engage their people brilliantly.
We’re now looking for a Head of Product Marketing to lead the full portfolio of Zellis offerings, with direct, hands-on ownership of our flagship Pay (Payroll) proposition. This is a pivotal leadership role shaping how Zellis competes and grows through value-led differentiation, market evidence, and commercial clarity.

Role Purpose
The Head of Product Marketing is responsible for translating market insight into business impact. You’ll lead the team that connects customer understanding, competitive intelligence, and product value to measurable revenue outcomes.
You’ll oversee all product marketing activity across Zellis, while personally owning the Pay portfolio, defining its market narrative, ensuring commercial success, and positioning Zellis as the Payroll leader in the UK and Ireland.


	

	Role Accountabilities and responsibilities:

	[bookmark: _Hlk6227207][bookmark: OLE_LINK1]In this role your key responsibilities will include:

Scope of the Role
You’ll be accountable for:
1. Leading and developing the Product Marketing team across all Zellis product lines.
2. Personally owning the Pay proposition, from insight and positioning to GTM strategy and launch impact.
3. Partner with Product Management to drive a consistent, value-based GTM approach across new releases, propositions, and campaigns.
4. Leading the company’s Market and Competitive Intelligence programme to inform strategic decision-making, pricing, roadmap direction, and sales enablement.
5. Overseeing Analyst Relations and ensuring Zellis achieves strong visibility and recognition across the HRTech and Payroll landscape.
6. Shifting internal and external storytelling from features and functions to customer outcomes and measurable value.

Key Responsibilities
Leadership & team development
· Lead, coach and scale a high-performing team covering insight, enablement, campaigns and analyst relations.
· Create an environment of accountability, cross-functional collaboration, and evidence-based decision-making.
Portfolio product marketing strategy
· Define clear positioning and messaging for all product lines, creating a cohesive narrative across HR, Workforce Management, Talent, Pay, Benefits and Services.
· Build and embed a structured value framework to guide all product and campaign communications.
Pay portfolio ownership
· Personally own marketing strategy for Zellis’ Payroll offerings – shaping the value story, launch plans, and market presence.
· Partner with Product Management and Sales to deliver compelling, insight-driven Go-to-Market plans for all Pay initiatives.
Market and competitive intelligence
· Own the intelligence function for Zellis: setting the research agenda, defining key market signals, and producing actionable insights.
· Deliver ongoing win/loss analysis, buyer research, and competitor benchmarking to inform roadmap prioritisation, pricing strategy, and enablement content.
· Maintain continuously updated battlecards, segmentation analysis, ICP definitions, and buyer personas that guide GTM and sales activities.
· Drive quarterly strategic reviews linking market shifts and competitive trends directly to commercial and product decisions.
· Ensure customer insight is integrated across marketing, product and sales cycles, ensuring that every positioning decision starts from real buyer value.
Value-selling enablement
· Translate product capabilities into discovery guides, ROI tools and business case templates to help sellers articulate value.
· Partner with the sales and CS teams to embed value-led selling behaviours across the commercial organisation.
Analyst relations and market influence
· Lead relationships with key HR and Payroll analysts, developing Zellis’ presence in influential industry reports and briefings.
· Use analyst and market insights to reinforce Zellis’ brand authority and inform thought leadership strategy.



Measurement and impact
· Track and report on product marketing performance: win rates, average contract values, launch success, and expansion metrics.
· Continuously refine processes and tools to demonstrate the tangible impact of product marketing on business growth.

What Great Looks Like
· Zellis is recognised externally as the clear Payroll and HRTech leader in its segment.
· Market and competitive intelligence directly influences executive decisions and product priorities.
· The team delivers insight-led, value-based marketing that drives higher win rates and customer advocacy.
· Every go-to-market launch is grounded in robust data and communicates measurable outcomes.
· “Why Zellis wins” is clearly defined, consistently understood, and confidently told across the organisation.

Essential Skills:


· 7–10 years of product marketing experience in end-to-end HR or Payroll technology organisations.
· Proven leadership in multi-product marketing teams, with a strong understanding of insight-driven decision-making.
· Demonstrated success in building and operationalising competitive intelligence and buyer research programmes.
· Experience managing analyst relations and leveraging industry validation to strengthen sales confidence.
· Deep understanding of enterprise HR and Payroll buyer needs, journeys, and commercial drivers.
· Strong commercial acumen, great communicator, and natural collaborator across product, sales and marketing teams.






	P

	People Leadership / Team Leadership:

	
A team of 4. 




	Special Circumstances / Other Requirements e.g. travel requirements, working arrangements etc

	





	About Zellis

	Zellis is the leading provider of payroll and HR solutions for the UK and Ireland.
Together with Benefex and Moorepay, we form the Zellis Group, serving a vast array of companies across every vertical and industry.

Our purpose is to make people feel appreciated for the work they do – through precision, choice, and magic.

Our history
We have over 50 years of heritage and industry experience – and we’ve been ahead of the curve throughout. More than half a century ago, we were founded as Peterborough Data Processing. Quite a lot has changed since then – not least our name.
We were acquired by Northgate, becoming NorthgateArinso in 2007 and NGA Human Resources UK and Ireland in 2014, where we were joined by Moorepay. In 2018, the UK and Ireland division was sold to Bain Capital and now we operate as a standalone company.
After acquiring Benefex, we’re now even better equipped to serve the complex needs of our customers.

Our vision
Our vision is to be the clear leader in pay, reward, analytics, and people experiences. There’s nothing more important to us than building trusting and beneficial relationships with our customers, using our size, scale, and breadth of experience to offer tailored solutions that precisely meet their business needs.
We design solutions that keep our customers ahead of change as they navigate the regulatory complexity and workforce uncertainty which exists in today’s business landscape. At the heart of everything we do are our highly qualified payroll and HR experts, who are committed to always delivering first-class customer service.

We’re proud of our culture
At Zellis we work hard to create a culture where people want to join, belong to, and be part of a progressive organisation. We’re committed to recruiting and retaining a diverse and inclusive workforce that is representative of the customers we serve and the communities we operate in.

Our values, which were defined with input from all of our 2,000 colleagues, are not empty words on a poster. They reflect who we are, and how we operate as a business




Making People feel appreciated for the work they do.
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