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	Job Title
	Advertising Manager
	Job Family
	Marketing

	Grade
	
	Reports to
	Director of Marketing Performance

	Location
	Remote
	Team Size
	1



	About the role:

	
Purpose of the Role
As Zellis’ Advertising Manager, you will own and scale our paid media strategy to drive marketing performance across the UK and Ireland. Your mission is to maximise lead generation, pipeline contribution, and ROI from paid advertising channels, including PPC, paid social, content syndication, and influ2. This is a pivotal role in accelerating growth through smarter, data‑led advertising, while laying the groundwork for expanded brand visibility in the medium term.



	

	Role Accountabilities and responsibilities:
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Key Responsibilities
· Campaign Strategy & Execution: Develop, execute, and optimise multi‑channel advertising campaigns that generate high‑quality leads and strengthen digital visibility across HR and payroll audiences.
· Channel Ownership: Manage and scale paid media channels (Google Ads, LinkedIn Ads, Meta, programmatic, and content syndication providers), ensuring consistent ROI and alignment with performance goals.
· Data & Performance Optimisation: Continuously test creative, copy, bidding, and targeting strategies to improve conversion rates and cost efficiency.
· Reporting & Insights: Produce regular performance dashboards, analyse spend efficiency, and provide actionable insights to the Director of Performance Marketing.
· Budget Management: Plan and manage paid media budgets, forecasting spend and returns accurately.
· Strategic Growth: Support the evolution of Zellis’ advertising programme from pure performance marketing to include longer‑term brand awareness and reputation‑building initiatives.
· Cross‑Functional Collaboration: Partner closely with Demand Generation, Content, and Brand teams to ensure advertising aligns with campaign narratives, messaging, and visual identity.


Key KPIs
· Lead generation: Volume and quality of leads attributed to paid media campaigns.
· Cost efficiency: Target cost per lead (CPL) and cost per acquisition (CPA).
· Return on ad spend (ROAS): Campaign ROI relative to investment.
· Pipeline contribution: Share of revenue pipeline influenced or sourced via paid channels.
· Engagement metrics: Click‑through rates (CTR), conversion rates, and audience quality across key platforms.
· Budget adherence: Forecast accuracy and spend optimisation month‑to‑month.
· Channel growth: Performance improvement and diversification of paid media channels.
· Brand visibility (phase two measure): Growth in reach, impressions, and share of voice from upper‑funnel activities.

Essential Skills:
· Experience: Minimum 3 years’ hands-on experience managing performance advertising campaigns across PPC, paid social, and/or content syndication channels within a B2B environment (HR tech, SaaS, or professional services preferred).
· Advertising platforms: Strong command of Google Ads, LinkedIn Campaign Manager, and Meta Ads Manager; experience with programmatic or ABM platforms (e.g. Demandbase, 6sense) is a plus.
· Analytics & optimisation: Proficient in campaign reporting, A/B testing, and performance optimisation using tools such as Google Analytics, HubSpot, or Salesforce. Comfortable translating data into actionable insight.
· Creative and strategic mindset: Able to develop compelling ad copy and creative concepts while maintaining a performance-driven approach to testing and learning.
· Budget management: Skilled at planning, allocating, and forecasting advertising spend to maximise ROI across multiple campaigns.
· Collaboration: Strong communicator with the ability to work cross-functionally with Demand Generation, Brand, and Content teams to align messaging and goals.
· Commercial focus: Results-driven, numerically literate, and motivated by measurable business impact such as MQLs, pipeline contribution, and revenue influence.
· Adaptability: Thrives in a fast-paced, data-driven marketing environment and comfortable evolving strategies as business priorities expand toward brand awareness and thought leadership.






	P

	People Leadership / Team Leadership:

	
NA



	Special Circumstances / Other Requirements e.g. travel requirements, working arrangements etc

	
One day in the office per week.




	About Zellis

	Zellis is the leading provider of payroll and HR solutions for the UK and Ireland.
Together with Benefex and Moorepay, we form the Zellis Group, serving a vast array of companies across every vertical and industry.

Our purpose is to make people feel appreciated for the work they do – through precision, choice, and magic.

Our history
We have over 50 years of heritage and industry experience – and we’ve been ahead of the curve throughout. More than half a century ago, we were founded as Peterborough Data Processing. Quite a lot has changed since then – not least our name.
We were acquired by Northgate, becoming NorthgateArinso in 2007 and NGA Human Resources UK and Ireland in 2014, where we were joined by Moorepay. In 2018, the UK and Ireland division was sold to Bain Capital and now we operate as a standalone company.
After acquiring Benefex, we’re now even better equipped to serve the complex needs of our customers.

Our vision
Our vision is to be the clear leader in pay, reward, analytics, and people experiences. There’s nothing more important to us than building trusting and beneficial relationships with our customers, using our size, scale, and breadth of experience to offer tailored solutions that precisely meet their business needs.
We design solutions that keep our customers ahead of change as they navigate the regulatory complexity and workforce uncertainty which exists in today’s business landscape. At the heart of everything we do are our highly qualified payroll and HR experts, who are committed to always delivering first-class customer service.

We’re proud of our culture
At Zellis we work hard to create a culture where people want to join, belong to, and be part of a progressive organisation. We’re committed to recruiting and retaining a diverse and inclusive workforce that is representative of the customers we serve and the communities we operate in.

Our values, which were defined with input from all of our 2,000 colleagues, are not empty words on a poster. They reflect who we are, and how we operate as a business




Making People feel appreciated for the work they do.

image1.png
Our values...
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Unstoppable together

We work together to

achieve amazing results.

We are inclusive,
celebrating differences
and respecting others.
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Always learning

We build expertise in
ourselves and others.

We are dynamic, always
looking for better ways.
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Make it count

We work with precision
and pace.

We take ownership for
what we do and how we
do it matters.
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