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Performance Marketing Manager
Division:          Moorepay Ltd - SMB Division of Zellis UK Limited 
Location:         Swinton 
Reports to:		      Head of Demand Generation

Main Purpose of Job:
Moorepay’s Performance Marketing Manager has the important role of maximising marketing channel success to secure high-quality Sales Qualified Leads (SQL) for our Business Development team. Overall success will be measured by meeting targets for SQL’s as well as other key performance metrics including Customer Acquisition Cost by key channels.

Key Accountabilities:
Performance Strategy, Revenue & ROI Ownership
· Own the performance marketing strategy across all demand channels, with accountability for SQL volume, quality, CAC and ROI.
· Plan, forecast and optimise spend across channels to maximise revenue contribution, not just lead volume.
· Own performance targets for cost per SQL, SQL-to-meeting conversion, and pipeline contribution.
· Continuously assess incrementality and channel ROI to ensure spend is being deployed where it drives the most commercial value.
· Use competitor and market intelligence to identify new growth opportunities, channels and tactical improvements.

Demand Generation & Funnel Progression
· Own all demand generation campaigns designed to move prospects through the funnel from first click to Sales Qualified Lead (SQL).
· Manage bottom-of-the-funnel website performance, including:
· Conversion rate optimisation (CRO)
· Landing page and call-to-action performance
· Traffic strategy into high-intent journeys
· Use tools such as Webeo to personalise experiences and improve conversion rates and lead quality.
· Work closely with Product Marketing to optimise on-page messaging, value propositions and user journeys to increase SQL conversion.

Channel & Budget Management
· Own and optimise all CPC activity (e.g. Google, Bing, Capterra, Approved Index, etc), including:
· Campaign structure and optimisation
· Budget ownership and pacing
· Ongoing creative, keyword and landing page improvements
· Own all CPL partnerships (e.g. Approved Index, You Shortlist, etc), including:
· Supplier performance and account management
· ROI and lead quality tracking
· Sourcing and onboarding of new CPL partners
· Manage review and marketplace platforms (Capterra, Expert Market, etc) including:
· Review volume growth
· CPC performance
· Budget and ROI tracking
· Work closely with the digital agency to ensure all paid channels and the website are continuously improving against CAC, SQL and revenue targets.

Commercial Alignment, Data & Team Leadership
· Ensure all demand-generated leads are correctly captured in the CRM and accurately reported for performance and revenue attribution.
· Work closely with the Business Development team to improve SQL-to-meeting conversion rates and feedback loop on lead quality.
· Collaborate with the Brand Marketing team to ensure all performance content and campaigns remain on-brand while still driving conversion.
· Support the growth and development of direct reports, creating a high-performance, commercially-focused team.

Desirable Experience / Qualifications / Credentials:
· Budget and CAC management 
· Educated to degree level or equivalent qualification.
· Experience of CPC account management.
· Proven track record of optimising lead acquisition channels, maximising lead numbers and ROI.
· Highly confident at analytics and reporting. 
· Organised, excellent communicator and ability to multitask. 
· Advantageous system experience includes SEMRush, Google AdWords, WordPress, HubSpot, Google Analytics, Excel, and Hot Jar.
· Demonstrate the ability to be employed within the UK / EU and possess UK Bank account in own name.
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